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CASE STUDY: POSITIONING THOUGHT LEADERS

ATTRACTING AN AUDIENCE 
WITH ENGAGING CONTENT
Quanex Building Products, a leading supplier of high-performance components 
for windows and doors, worked with AKHIA to develop a digital content strategy. 
One year after the program began, noticeable data trends emerged around high 
engagement with original content from Quanex subject matter experts (SMEs). 
Quanex and AKHIA sought to capitalize on this growth.

Results of the program, after its first 90 days, included noticeable bumps  
across key performance indicators.

TRACKING OUR RESULTS

THE QUICK TAKE

WHAT DROVE OUR SUCCESS?

SME Expertise
We chose four Quanex experts 
representing the value-added  
services and information the company 
provides. Each is considered the  
“best in the business,” helping drive  
the industry forward.

Expert Promotion
We leveraged all of Quanex’s 
existing communications 
channels to promote its SMEs  
to the industry with consistent 
voice and messaging.
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Hartung Hits New Targets in Efficiency and Performance with Automation, TriSeal

Builders First Source Finds the Color of Success with Mikron SuperCapSR™

In the world of commercial glass 
production, ticking all the boxes is 
necessary for success. Quality. Aesthetics. 
Performance. None can be compromised.

That’s part of the reason why Hartung 
Glass Industries, a leading glass fabricator 
that does business throughout the U.S. 
and Canada, recently invested in a new, 
state-of-the-art commercial IG facility in 
Washington state. Completed in February, 
the new plant includes inline inventory, 
cutting, tempering, insulating, crating 
and shipping, specifically for its large and 
oversized IG units. 

The heart of the new facility is a fully 
automated IG line utilizing Super Spacer® 
TriSeal™ warm-edge spacer technology 
from Quanex. The line is one of the largest 
in North America in terms of size and 
capabilities, and according to Hartung vice 
president Tim Kroha, is enabling Hartung 
to offer its customers the highest-quality 
products possible with some of the fastest 
lead times in the Pacific Northwest.

“The impact that this new plant had on 
our overall business was immediate,” 
said Kroha. “Not only does the 
technology allow us greater quality, 
consistency and aesthetics, but we’ve 
been able to significantly reduce our 
lead times, and that’s an important 
competitive edge for Hartung.”

The importance of spacer application
The IG spacer is perhaps the most 
important component when it comes 
to the unit’s total performance, and that 
means spacer application is critical in 
the fabrication of IG units. Throughout a 
manual application process, where many 
hands come into contact with the unit, 
there are several opportunities for human 
error. Even the smallest defect can mean a 
compromised seal.

It’s part of why automated technology has 
gained so much traction for IG fabricators 
in recent years. With no manual 
manipulation necessary, the number of 
human touch points is drastically reduced. 
Robotic technology ensures accuracy 
along with fast and efficient material flow. 

“We knew when we were making the 
investment in this new plant, fully 
automated spacer application would be 
one of the most important parts,” said 
Kroha. “And we knew that choosing the 
right spacer product would be just as 
important as the automated line itself.”

A high-performance spacer for a high-
performance unit
Hartung turned to Quanex and its TriSeal 
warm-edge spacer system for the benefits 
it can bring any commercial IG application. 
TriSeal’s robust structural silicone 
provides proven structural strength and 
compensates for common glazing stresses, 
including wind loads, snow loads, driving 
rain and fluctuating temperatures. 

“Our units are used in some of the most 
demanding applications across North 
America,” said Kroha. “Structural strength, 

durability, performance and, of course, 
aesthetics are must-haves. TriSeal 
delivers on those imperatives, and 
through the efficiencies it builds into 
our fabrication process, allows us to 
offer competitively priced, clean and fast 
IG units that stand up to the toughest 
conditions and demands.”

Kroha also notes than in addition to a 
high-quality product, Quanex offers 
services and support that help Hartung 
make the most of TriSeal. 

“Our Quanex representatives have always 
been extremely helpful, and they were at 
our beck and call when we first brought 
the new IG system online,” Kroha adds. 

“Their expertise in the product and their 
willingness to go the extra mile for us have 
helped ensure our success, with product 
support, marketing support and more. 
Quanex is a tremendous resource, and we’re 
happy to work with them.”

For more information  on Hartung 
Industries visit www.hartung-glass.
com.

Builders First Source (BFS) in Dallas 
has built its name on providing 
quality products to homebuilders 
throughout Texas. Its unique 
business model—selling direct to 
builders with an emphasis on great 
customer service—has enabled the 
company to offer a variety of quality 
products at quality prices, including 
standard residential windows.

And by taking advantage of Mikron 
SuperCapSR™, a co-extruded 
exterior color technology from 
Quanex Building Products, BFS has 
strengthened its offerings. Available 
in a range of colors, including the 
in-demand Architectural Bronze, 
SuperCapSR technology delivers 
numerous benefits, including 
enhanced durability and heat-reflective 
technology to reduce distortion. And 
it means all residential building and 
construction professionals  
should be paying attention to how 
increasing connectivity could be 
impacting their business. 

Darin Plummer, Sales Manager for 
BFS, says that the key to its success 
in the window space has been its 
commitment to simplicity.

“When it comes to windows, we offer 
100% vinyl units at standard sizes,” 
Plummer said. “We concentrate 
on one product so we can focus on 
manufacturing, servicing and selling 
that product very well. We used to 
sell aluminum windows, but when we 
began to sense a decline in that market, 
we switched to exclusively vinyl. 

Fulfilling Demand 
BFS does the bulk of its window sales 
in new home construction throughout 
the state, mostly concentrated around 
the Houston, San Antonio and Dallas/
Fort Worth metro areas. And in those 
markets, darker window treatments 
reign supreme, Plummer said.

“There is a lot of new home construction 

using different brick and stone treatments, 
and many builders, designers and 
homeowners want a darker color window 
option that complements that design,” he 
said. “The problem was, we never had the 
right product to fill that need. There was a 
trend happening and we couldn’t capitalize 
on it—until we began utilizing SuperCapSR.”
It might be some time before everyone has 
fully connected, responsive, automatically 
adjusting windows and doors. But it  
might also be sooner than we think, and 
it’s those manufacturers who have  
stayed up on trends, technologies and 
changing consumer preferences who will 
reap the benefits.

BFS previously offered a painted product 
to compete, but the quality was not up 
to scratch, with scratching and other 
imperfections often occurring during 
transport and installation. SuperCapSR 
technology, by contrast, is a co-extruded 
acrylic colorant that becomes 
molecularly fused to the window profile 
itself. It offers 12 times more scratch 
resistance than paint, and a lifetime of 
vibrancy without losing pigment through 
exposure to the elements.

That durability means that BFS is better 
able to hold up its commitment of quality 
and service to customers. With previous 
painted window options, BFS had to react 

to damage complaints, often sending 
repair crews into the field to touch 
up windows that had been nicked or 
scratched on the job site.

“It really has been a home run for us,” said 
Plummer. “It has allowed us to work with 
new builders in our target markets whom 
we’ve not been able to get our foot in the 
door with previously, and it’s allowed us 
to bring those customers a higher-quality 
product ”kind of service.”

Backed by Service 
Plummer notes that Quanex has been 
a dependable resource throughout their 
relationship, citing excellent continued 
communication. Quanex has also 
assisted BFS in developing a range of new 
marketing materials to help get the word 
out about the company’s new offering. 

“Our commitment to exceeding customer 
expectations with our service and support 
is the most important part of our business,” 
Plummer said. “It’s great to have a product 
like SuperCapSR help us better deliver on that 
promise, and to have a supplier like Quanex 
who recognizes the value of that.”

For more information on Builders First 
Source visit www.bldr.com. 

Visit Quanex.com to learn more! 

When you work with Quanex, the industry’s best 
building products come with even more: a full lineup 
of services designed to help make your business better. 
From sales to supply chain—and at every point in 
between—our team will work with you to create a 
custom package of services to maximize your workforce, 
optimize your processes and enhance your products.

YOUR BUSINESS, 
MADE BETTER. 

SUPPLY CHAIN  
Custom solutions to ensure 
you have the components 
you need, when and where 

you need them.

C-SUITE
Insights to keep you updated 
on the latest in government 
advocacy, associations and 

economic drivers impacting 
our industry.

SALES
A full suite of print and 

digital tools to help you sell 
more windows and doors.

MARKETING
Award-winning branding 
materials and strategies 
to build your company’s 

brand and awareness.

HUMAN 
RESOURCES 

Tips and tricks to help 
you attract and retain the 

industry’s best talent.


